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TRURO CELEBRATES A ‘YES’ VOTE FOR BID

Christmas has come early to Truro’s Lemon Quay as it is announced today that the city’s Business Improvement District has been given the green light.

From October 2007, a total budget of £1.5 million is now available to spend on projects in Truro to improve the city for businesses, residents and visitors to enjoy.

The funding has come about following a ‘yes’ vote from Truro’s businesses, which have agreed to pay a one per cent levy on their business rates, to be spent on five improvement projects until 2012.

The first project to roll out will be a £60,000 winter festival with extensive Christmas light displays and entertainment. Totally Truro, the not-for-profit company which has led the BID, has today created a taste of the Winter Festival five months early to represent the project’s success.

Tony Welford, chairman of the Totally Truro steering committee, said: ‘This is a wonderful achievement and we are absolutely thrilled that the BID has been successful. A great deal of work has been carried out over the last 18 months to make this happen and we are so proud to be standing here today, delivering this good news.’

A total of 214 Truro businesses submitted votes to the ballot box, representing 51 per cent of all businesses eligible to vote. 71 per cent of those who entered the ballot voted ‘yes’.

Mel Richardson, project officer for Totally Truro, said: ‘This fantastic result shows great spirit amongst the businesses in Truro. Managers and business leaders have literally voted with their feet and come together to make this happen. This is the beginning of a very exciting era for Truro which will continue to unify the city over the next five years.’

A BID manager to oversee the five projects will be in place from October 2007, representing businesses of Truro. He or she will report to the Totally Truro board of directors, who will make key decisions about how the £1.5 million will be spent.

A business proposal detailing the projects has already been published, and is available to view at www.totallytruro.co.uk.

Simon Hendra, president of the Truro Chamber of Commerce, said: ‘On behalf of the chamber, we are absolutely delighted that the BID has come to fruition. Some of our members have campaigned hard to make this happen and worked alongside the steering committee in its preliminary work.

‘The BID will enable Truro as a whole to benefit enormously and raise its profile as an attractive, dynamic and buzzing city, drawing in more people to enjoy is facilities ’

The projects:

Marketing, £202,000 budget – A strong and cohesive campaign will be put together promoting what is unique and fantastic about Truro, focussed on communicating with the 4.4 million tourists who visit Cornwall each year. The marketing campaign would encompass advertising, a new website including pages for each BID levy payer, branded signposting, publicity literature and public relations campaigns.

Events, £425,000 budget – From December 2007, an average of £60,000 will be spent on festive lights, events, marketing and entertainment. A high profile music festival is planned for Spring 2009 incorporating Hall for Cornwall, Truro Cathedral, Truro Methodist Church, restaurants and pubs. A co-ordinated programme of additional events is also in the pipeline, due to launch in January 2008.

Safer City, £160,000 budget – Additional lighting and information boards will be used to brighten up Truro’s characteristic opeways, making a feature of the city’s heritage. Work will also be carried out to improve areas of the city such as subways and pedestrian routes to make them safer for residents and more welcoming to visitors. This project will roll out between 2010 and 2012.

Attractive City, £120,000 budget – Distinctive landscaping, promotional signs and beautiful floral displays will all work to make Truro even more attractive to residents, workers and visitors. Journeys into the city will be made brighter, with landscaping work to be carried out between 2008 and 2011. Work on floral displays and additional planting will continue throughout the five year lifespan of the BID.

Accessible City, £127,000 budget – More than 300,000 visitors arrive at Truro railway station each year – the accessible city project is aimed at helping them find their way around the city. A shopmobility scheme is also planned for later this year, along with improved information points at areas such as the coach park, bus station, railway station and Town Quay.

End
For more information, please contact Rachel Foster or Rosie Halloran at Skyfield Communications on 01208 871175, Rachel@skyfieldcomms.co.uk, rosie@skyfieldcomms.co.uk.
 Factfile for Totally Truro BIDS

· There are currently 45 Business Improvement Districts (BIDs) in towns and cities across the UK. Plymouth, Bedford and Brighton all have BIDs.

· A BID works when a majority of non domestic ratepayers by number and rateable value vote in favour of the proposal.  Each organisation will pay one per cent of the rateable value of their business premises into a fund for improvements and additional services over and above statutory provision.

· The Truro BID would raise £1.5 million for five projects over five years in the city. 

· Only businesses with a rateable value of £10,000 or more will have to pay.

· The money is controlled by a not-for-profit limited company, Totally Truro, which is independent of the local authorities and is led by the private sector.
· The cost of developing the BID has been borne by Carrick District Council with help from the South West Regional Development Agency and Truro City Council.  So far, the BID hasn’t cost businesses a penny.

· Carrick District Council, Truro City Council and Cornwall County Council are committed to the BID and to working in partnership with Totally Truro providing in kind support and funds, where appropriate to help deliver the programme.  All three local authorities will also provide substantial funding through their levy contribution

